
Unjustified negative perceptions have also
impacted our payday advance membership;
a growing number of banks are refusing 
to serve PDA providers due to perceived 

“reputation” risks. 
As a result of efforts at FiSCA, the bank-

ing relations problem has been brought to
national attention. As previously reported,

our Money Services Business (MSB) bill,
H.R. 4049, was passed in the House of
Representatives last summer. We are hopeful
that the bill will be reintroduced and
passed in both the House and Senate
before the end of the next legislative term.
The bill is intended to reduce the regulatory
load on banks that serve our industry, and
has resulted in a new focus on banking
relations.

The MSB bill has the support of many in
the banking industry who see the potential
benefits in serving our industry. Due to the
meltdown in the mortgage and credit markets,
some banks are looking to bolster fee-based
revenues and are reconsidering their 
position on the FSC industry. As a result,
and as part of our coordinated efforts on
the MSB bill, we are stepping up our banking
relations efforts. This includes outreach 
targeted to major national banks, regulators
and bank industry trade groups, to encourage
them to reconsider FSCs as both good 
customers and legitimate providers of
financial services.

Our Bank Outreach program is a multi-
prong approach that includes communicating
with the right people at the right institutions,
with the right message. Our efforts are
directed to decision makers and leaders
who set bank policy. Our message focuses
on the benefits and opportunities in serving
FSCs – and dispels negative perceptions.
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Our industry’s post-9/11 compliance record has been excellent. Unfortunately,

Financial Service Centers (FSCs) continue to be perceived by regulators and

some banks as “high risk” accounts. Many FSCs are still finding it difficult to

establish and keep bank accounts, and banking fees continue to escalate. 
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As an update to our very well-received
Check Cashers are Good Bank Customers
materials, we are developing new materials
highlighting the following:

• Banking Opportunities in Serving FSCs

• FSCs Provide Convenient and Affordable
Access to Financial Services

• FSC Industry Data: 20,000 FSCs 
Serving 60 Million Customers

• Our Compliance Record: 
Dispelling the Money Laundering Myth 

• We Support Our Customers: The FiSCA
Consumer Empowerment Program

These materials will be distributed
through the FiSCA website and made available
to bankers, regulators and media outlets.
It is FiSCA’s continuing challenge to build
bridges, provide information, and encourage
banks to take a new look at FSCs as 
customers.

NEW BSA/AML EXAMINATION MANUAL
FinCEN and the IRS recently issued a

new MSB BSA/AML Examination Manual,
which will be used by IRS and state examiners
when conducting compliance examinations.
The long-awaited manual emphasizes an

continued on page 22
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MSB’s responsibility to implement “risk-
based” policies and procedures to comply
with the Bank Secrecy Act, and to safe-
guard its operations from money laundering
and other financial crimes.

The 159-page manual provides detailed
examination guidance on all types of
MSBs, including check cashers, money
transmitters, and currency exchangers. In
addition to detailed audit procedures, the
manual includes sample interview questions
and other materials that will help FSCs
prepare for compliance audits and improve
existing programs. 

The manual is available on the FinCEN
website (www.msb.gov) in a PDF format.
We would urge that your compliance offi-
cers and independent review personnel
become familiar with the new manual, 
as it is now the standard text on exam 
procedures.

FISCA/OTT COMPLIANCE TRAINING
PROGRAM UPDATE

To date, over 40,000 FiSCA member
employees from hundreds of companies
have been trained on the FiSCA/OTT 
program. The program continues to be the
most widely recognized Internet-based 
curriculum for the check casher/FSC
industry. Check out the Members Only 

section of the FiSCA website to learn more
about compliance materials available to
you through FiSCA. 

FISCA ASSISTS IN EFFORTS TO COMBAT
FAKE CHECK SCAMS

FiSCA has been invited by the
Consumer Federation of America (CFA) to
become a member of the Fake Check
Working Group. The Group, which consists
of leading U.S. financial institutions, 
regulators and law enforcement agencies,
was formed to develop a coordinated

response to fake check scams plaguing
consumers nationally. 

Unfortunately, this type of fraud has
become all too familiar. In a typical scam,
the victim is sent a fake check representing
lottery or sweepstakes winnings. The victim
is then coaxed into depositing the check
and sending a portion of the funds by wire
transfer back to the criminals to cover
“taxes” or other fees. Of course, once the
fraud is detected, the wire transfer cannot
be reversed. These scams often target our
most vulnerable consumers.

Projects currently under development by
the Group include a consumer awareness
program and financial services employee
training materials, both of which are
designed to help people identify and 
prevent fake check criminal activity. ■

Scott K. McClain, Esq. is a Partner in the 
law firm of Winne, Banta, Hetherington,
Basralian & Kahn, P.C. and Deputy General
Counsel to FiSCA. He represents the financial
services industry on the Bank Secrecy Act
Advisory Group, which provides industry 
guidance to the U.S. Treasury on Compliance.
Scott developed FiSCA’s Online Compliance
Training Program and various other 
compliance manuals.
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THE RIGHT PEOPLE 

AT THE RIGHT 

INSTITUTIONS, WITH 

THE RIGHT MESSAGE. 
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