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Editor’s Note: We let Abby take his first-

ever vacation from Currents, and Gerry

Goldman was kind enough to step in as

guest columnist for this issue.

This is an exciting time in our industry’s 

historical development. Six industry initiatives

are converging which, when fully imple-

mented, have the potential for providing

enhancement of our business model, 

establishing our leadership in the money

services business, enhancing our image,

and expanding our customer base. These

six initiatives have the potential to clearly

define our industry as the money services

business leader for years to come.

Three of our initiatives are embraced

within our Consumer Empowerment

Program, providing the knowledge and

opportunity for our customers to enhance

and improve their financial life, i.e., 

savings, building credit and financial 

education.

• The FiSCA NetSpend program is already

nationally recognized as a successful

innovation for savings.

• Our team agreement with PRBC will

shortly put us out front in providing our

customers with credit ratings, allowing

them to bridge the gap and providing

them with the opportunity for good credit.

• The developing plan for financial education

will be unique in that it will be the first

program geared to educate our customers

about their financial opportunities without

using a bank account.

Why are these three initiatives so important

to us? Because they define us as an industry,

saying: (1) We care about our customers,

and (2) We respond to their needs.

This initiative will pay off in loyalty from

our customers, and it will distinguish us

from those who are seeking to compete

with us. These initiatives are good for 

business.

The fourth initiative is directed to 

provide leadership in the small loan arena.

The need for small loans is undisputed. 

The toxic climate surrounding payday loans,

although unjustified, is a real fact. As we

continue to support the payday loan as a

fair choice, FiSCA’s Executive Committee

has created a special small-loan subcom-

mittee, directing it to explore the viability

of a new credit product that can provide

further choice to our customers and to tailor

the product to their needs, just as we have

done in pioneering products and services in

other areas in the past. The small-loan

committee has been given 45 days to

report back to the Executive Committee.

The fifth initiative ties directly to this

new credit product exploration. FiSCA has

scheduled a Small-Dollar Loan Dialogue

Meeting for October, 2008. The envisioned

forum will provide the first opportunity for

primary stakeholders to meet for a thoughtful

and constructive discussion on the evolution

and development of payday advances and

other small-loan products, and the role they

should serve going forward. FSCs, regulators,

researchers, consumer advocates, academics,

economists, and other interested groups are

being invited to participate.

The sixth initiative: CFC has begun a 

dialogue of outreach to national organizations

to find common ground in the evolution of

the services we provide our customers.

How we succeed in the implementation

of the six initiatives could very well have a

great influence on the course and growth of

our industry. We have to do it. We have to

do it together. ■

Gerry Goldman, Esq. is FiSCA’s 

General Counsel.
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