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on outdated government data or conjecture
that was proffered and put forth as data by
various third party groups with a vested
interest in circulating falsehoods.By con-
ducting a comprehensive survey of FiSCA
member companies, Cypress Research was
able to quantify key industry data on FSC
products and services offered, transaction
volume by products and services, and the
summed dollar value of those transactions.
The survey also yielded demographic data
about industry employees and store staffing
figures, which offered a compelling look at
the FSC industry as a major national
employer. (See www.fisca.org for an 

article summarizing the 2007 survey.)
This survey was intended to be conducted

annually for the purpose of identifying and
tracking industry trends. It was also intended
to expand the knowledge base about
Financial Service Centers with reliable data
that could be used to further inform and
educate interested parties about the industry
and the many millions of customers we
serve each year in our stores.

To this end, the 2008 survey did not 
disappoint. Dr. Pat Cirillo touched upon a
few survey highlights at the 2008 confer-
ence but the survey data itself is now posted
at www.fisca.org for review by members.  

The group included in the 2008 survey
was defined as “FiSCA member Financial
Service Centers which provide one-time,
fee-based financial services, mostly including
check cashing, money wire remittances,
money order provision, bill payment services,
and payday advances.” Excluded from the
survey were “transactions provided by any
vendor outside of that definition (e.g.,
banks, credit unions, grocery stores, monoline
payday advance centers, etc.).”

So what was the new news in 2008?
Industry data from 2007 was updated and
no major changes were noted year over
year. The most interesting findings came
from some of the additional questions that
were incorporated into the survey. A new
section on Banking Relationships was
added and results proved illuminating.
Highlights included:
• The average bank fees paid, by store in

2008: $5,684. This ranged from a low of
$1,261 per store, to $44,000 per store. 

• The maximum per-store bank fee was not
an extreme anomaly. The five highest
bank fees paid (per store) were:
$18,500, $23,941, $26,037, $28,261,
and $44,000. 

• Companies with fewer stores paid far
more in bank fees on a per-store basis;
the companies that had the five highest
bank fees all had no more than 23 stores. 

• On a net basis, just over half of the
responding companies reported a signifi-
cant change in their business banking
relationships in the past year. 

• 32% of responding companies “lost their
banking relationship” (initiated by bank)
in the last year; another 8% almost did.

• In addition to those, 20% of responding
companies’ banks “changed the parame-
ters in which it does business” aside
from terminating these MSB relation-
ships. Those changes included:

• Added reporting requirements to 
compliance department.

• Can no longer draw against uncollected
balances.

• Cannot use bank’s ACH services. 

• $100 per month additional “MSB”
charge on each account. 

• Changed compliance requirements,
including different OFAC parameters
and refusal to allow MSB to deposit
checks made payable to businesses. 

• Lost Fed Availability and now pay one
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Organizations on Transaction Volumes, a benchmark study that answered many
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financial service center industry. For the first time, the industry was able to

produce its own verifiable statistics, and thus end the reliance
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point over prime for uncollected funds.

• Requested more detailed compliance
information including store procedures. 

This information will be provided to the
regulators who continue to insist that MSBs
do not face extraordinary burdens and
requirements relative to all other businesses
included in the OCC’s high-risk list.  

ALWAYS OPEN TO SERVE YOU
In terms of operations, survey findings

aggregated from all reporting companies
showed that 4% of FSCs are open 24/7;
27% are open on Sundays; and 82% are
open during non-traditional bank hours,
such as after 6:00 pm.

Data was collected for the first time on
various direct deposit services. It was
learned that FiSCA members provided 
government benefits distribution services 
to 203,000 customers in 2008, while the
FSC industry overall assisted 376,000 
consumers in this regard. Another 293,000
customers used their neighborhood FiSCA-
member FSC to participate in other direct
deposit programs (non-governmental), while
544,000 consumers were serviced by the
industry as a whole.  

A new addition to the 2008 survey was 

a phone survey that yielded accurate fee
information for products and services, as
shown in the chart above:
• Average proportion of checks returned 

for NSF: 2.7%
• Average proportion of checks returned 

as fraudulent: 1.2%
All of the above information can be used

to correct the misimpressions so often put

out in public view by those outside of the
industry who have no access to information
from our stores or from our customers!

More critical industry data will be 
collected in the 2009 survey, which will 
be completed by year’s end. ■

Cynthia Vega is FiSCA’s Communications
Manager.

FSC Industry Product/Service Fees

Service: Median Low High

Payroll Check Cashing* 2.25% 1.0% 6%

Government Check Cashing* 3.00% 1.0% 6%

Insurance Check Cashing* 3.00% 1.5% 8%

Wire Transfer $10 $0 $19

Money Order $.50 $0 $1

Money Order Redemption $3 $1 $9

Payday Advance $15 $12 $25
per hundred per hundred per hundred

* These were measured using a different methodology than this survey.
Based on telephone survey of 1000 financial service centers throughout the U.S. conducted by Cypress
Research, September/October 2008.
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