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BY CYNTHIA VEGA

FiSCA turned 20 this year and celebrated
the occasion at its Annual Conference 
& Expo featuring the twin themes –
Perception and Competition. The JW
Marriott Resort and Spa in Phoenix provided
the perfect backdrop for this meeting of
many mighty minds from inside and outside
of the financial service provider industry.
The conference was hailed by numerous
attendees as the best yet – a reflection of
the top-level keynote speakers, innovative
general sessions, and expanded variety of
workshops. 

Early arrivals enjoyed the 14th Annual
Golf Tournament on Friday. Saturday began
with an early morning round of workshops,
including the inaugural session of the
Compliance Certification Program. This 
new program, which included an impressive
roster of industry compliance experts, sold
out prior to the Conference in record time –
even after more seats were added! Many
participants rated this program as the 
most valuable part of their 2007 FiSCA
Conference experience. Based on this success,
plans for next year will likely include the
expansion of the Certification Program.

The Conference officially kicked off with
a video commemorating FiSCA’s impressive
20-year history. Highlights included many
of the people, places and events that have
contributed to the Association’s success
since its inception.
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After his opening remarks, Chairman Dachis introduced
the thought-provoking general session, Perception &
Competition: Their Effect on the Financial Services
Industry. Panelists William McCracken of SYNERGISTICS
Research Corp., Mark Sproule of Thomas Weisel
Partners, LLC, and James Higgins of Grafico, Inc. held
the attention of the audience throughout, even when
competing with a live elephant in a wedding procession
outside the hotel! Bill McCracken’s presentation, Making
Dollars and Sense: The State of the Market explored
common myths about the financial services industry and
offered compelling arguments based on research findings
that refute these myths. Investment analyst Mark Sproule
followed with Competition, Technology and Opportunity
in Low End Financial Services in which he discussed the
competitive landscape of the financial service center
industry from an analyst’s viewpoint. Jim Higgins closed
the program with The Effects of Public Perception on
Our Industry, an examination of the perception problems
faced by the industry and best practices being used
effectively by those who are making progress in moving
the perception needle. The first session concluded with
Bill Sellery’s Washington Update.

Saturday afternoon’s general session included
Reaching out to the FDIC – An Update. Panelists includ-
ed William Murray, EVP of the MWW Group, Pat Cirillo,
President of Cyprus Research and Gerry Goldman,
General Counsel for FiSCA. The panelists took the 
audience through FiSCA’s long, and ultimately successful
effort to secure an invitation to speak before the FDIC, 
as well as providing them with a sneak preview of some
of the highlights from this historic presentation.

Sunday morning’s Annual Elections brought about an
important change of command as outgoing chairman
Gary Dachis fulfilled his final duties and new chairman
Joseph Coleman was elected by the FiSCA membership.
The FiSCA Awards presentations followed, in which
Activa Awards were handed out to honor the outstanding
community service efforts of eight operators. Activa winner
Aggie Clark made two trips to the podium that morning
as she was also named Financial Service Provider of the
Year. Gary Dachis received a Distinguished Service Award
to acknowledge his tenure as Chairman. Gerry Goldman
received a special surprise award to honor his commitment,
dedication, and leadership as a FiSCA founder and long
time General Counsel.

The flow of ideas continued with the panel Lessons
Learned from Battleground States. Panelists included
William Murray, Stan Barnes, President of Copper State
Consulting Group, and Mark Thomson, Director of
Government Affairs for Moneytree, Inc. This lively panel
recounted experiences, both good and bad, advocating
for small-dollar loans in several states over the past year.
The different approaches used in various state scenarios
made for interesting comparisons and discussion among
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the panelists. The audience had a lot to say as well in the
extended question and answer period.  

The Sunday luncheon featured keynote speaker Dr. Roland
Fryer. Dr. Fryer, a well known Harvard economist, entertained,
informed and inspired the conference attendees with tales of
his childhood, how he became an economist and researcher,
and his take on the perceptions and misperceptions that 
pervade our industry. Dr. Fryer’s unique and unusual path 
to Harvard gave him a first-hand knowledge of the neighborhoods
where our stores are located as well as the customers we
serve. He brought a refreshing perspective to bear on who 
we are and what we do, stemming from his intellectual and
personal understanding of our marketplace.

Dr. Fryer also discussed his current experiment in which
children in poorly performing schools are offered financial
incentives to achieve good test scores throughout a school
year. He effectively related the controversy and negative 
publicity generated by this program’s announcement to the
perception battles that our industry wages every day, and
gave the Conference audience much to ponder. Attendee 
survey comments reflected high praise for Dr. Fryer’s presentation.

This year’s conference was both memorable and motivating
for all who attended; a feat that FiSCA plans to repeat with
the 2008 conference at Mandalay Bay in Las Vegas. ■

Cynthia Vega is FiSCA’s Communications Manager.
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