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UPFRONT FiSCAACTIVITIES

HOW CAN WE FIGHT BACK?
In response to this increasingly hostile

business environment, the Coalition for
Financial Choice (CFC) has been formed.
This is a new initiative to help change the
perception that government officials, the
media, the business community and the
general public have about our industry.
CFC’s mission is to educate our key stake-
holders about the importance of maintain-
ing access to basic financial services. It
also advocates for responsible government
policies that will ensure that all Americans
have the opportunity to fully participate in
our economy. 

In addition to FiSCA, the coalition will
be comprised of individual companies and
third party organizations such as communi-
ty groups, labor unions and others whose
members rely upon our industry for their
basic financial services. These third parties
are essential to put a “human face” 
on our industry. 

Specifically, they will help:

— Illustrate the individuals who would
be impacted by punitive laws or 
regulations 

— Expand the “voice” of the industry 

— Demonstrate a large constituent base
that uses our products and services
responsibly

The Coalition plans to simultaneously
conduct a series of advocacy activities at
the federal and state levels. Elements of
the coalition’s activities will include:

PUBLIC AFFAIRS CAMPAIGN 
CFC will conduct a variety of proactive

media relations activities, hold meetings
with the editorial boards of local newspapers
and meet with reporters to educate them
about the issues of the day. We will also be
coordinating meetings and letter-writing
campaigns aimed at specific legislators.

EMERGENCY RESPONSE TEAM 
Our industry sometimes does not ade-

quately present its position to legislators
and regulators during public hearings. 
CFC Industry experts will be available to
explain the industry’s position on the 
topic under discussion.

WEB SITE 
The coalition is developing a Web site 

for interested parties to learn more about
CFC and its mission. It also will have a
Members-Only section that will provide
resources to help members implement 
the campaign. The address will be
www.coalitionforfinancialchoice.org

Should you have questions or want addi-
tional information about the Coalition or 
are interested in joining, please contact
Cindy Vega, FiSCA’s Communications 
Manager, at 201.562-1029, cvega@fisca.org
or Stephen Altobelli, of the MWW Group, at
201.964-2369, saltobelli@mww.com 

New Coalition Fights For Preservation of
Basic Financial Services for All Americans
The financial services industry is facing an uncertain future. Storm clouds in

the form of misguided, even pernicious, regulatory and legislative initiatives

are forming with ever-increasing frequency. They threaten to restrict, and in

some cases even outlaw, some of the core financial services that millions of

Americans look to us to provide on a daily basis.
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