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UPFRONT LATEBREAKINGNEWS

Coalition for Financial Choice Goes Public
The Coalition for Financial Choice (CFC) officially launched in
January. The Coalition is comprised of organizations including
FiSCA that support the concept that all Americans are entitled to
basic fundamental rights with regard to financial services. The
mission of the Coalition is to:

• Advocate for equal access to financial services and credit for
all consumers

• Encourage innovation in providing financial services in order to
lower consumer costs 

• Improve consumer protections through education, disclosure
and transparency in all financial transactions 

• Help consumers build credit and provide them with opportuni-
ties to create savings and build wealth 

A core element of the coalition’s program is advocacy on behalf
of the products and services offered by Financial Service Centers. 
The Web site (www.coalitionforfinancialchoice.org) is up and run-
ning, and media relations and government affairs are key compo-
nents of this campaign. To assist with that effort, a “How To” guide
for public affairs has been created that can be obtained and down-
loaded from the Members Only section of the Web site. 

The coalition has already been active on a number of fronts,
serving as an intermediary between industry and third parties and
helping to forge lines of communication where none had previously
existed. It is also serving an important educational function, reach-
ing out to legislators, the media and third parties in key states,
such as Virginia and New York, to discuss the value of the industry
and the potential impact of harmful legislation. 

In Oregon, CFC has also been in contact with the Coalition for
Personal Responsibility, an organization formed by the Community
Financial Service Association of Oregon to combat punitive legislative

initiatives in that state that would severely impact the industry. 
CFC selected Arizona as the first state for long-term involvement.

The coalition has started the recruitment process of third parties.
Once supportive organizations have been identified, the coalition
will commence a public affairs campaign in close coordination 
with local members, such as CheckSmart. 

Late last year, FiSCA was asked by the California Financial
Service Providers Association to respond to an emergency situation
in San Francisco. The mayor’s office had initiated a billboard-
based, public education campaign (“Bank on San Francisco”) 
that urged residents to use traditional banks and “put check 
cashers out of business.” 

To respond to this threat, CFC in conjuction with FiSCA staff
conducted research on the city’s program and assisted with the
development of an industry response utilizing CFC messaging, 
tactics and tools. This effort serves as a blueprint for how CFC 
can assist alternative financial service providers throughout the
country on issues beyond micro-loans.

Looking to the future, CFC will continue to build its base of 
supporters in Arizona, with correspondingly more involvement in 
the public debate over micro-loans and other financial service
access-related issues where the options and choices of Americans
may become threatened. CFC will also become active, as necessary,
to fight federal efforts to cap PDA interest rates at 36% and will
continue to serve as a resource that members can use when fight-
ing state or local challenges. Additionally, the development of a
multi-product consumer testimonial video that can be used by all
members at the local, state and national levels as part of their own
education/advocacy efforts is planned for 2007. 

The Coalition plans to accelerate its efforts nationwide both
inside and outside the financial service provider industry to build
the strongest possible organization to advocate on behalf of finan-
cial access and choice for everyone. All support is welcome
because, as we have seen, no segment of our industry is immune 
to criticism and attack.

In the coming weeks, updated information will be available 
about planned Coalition events, activities and third party 
supporters, and can be found on the CFC Web site, 
www.coalitionforfinancialchoice.org  ■

www.coalitionforfinancialchoice.org

New MSB Coalition Forms 
in Washington

A groundbreaking Money Services Business (MSB) Coalition is
being formed to organize the entire MSB industry to effectively

support a legislative solution to bank discontinuance. 
The Coalition will consist of representatives from

all segments of the MSB community, including
the check-cashing industry, money transmit-

ters, money order processors, bill payment
companies, and others with interests in
the MSB community.

FiSCA played a leading role in organiz-
ing the Coalition, which will give the
MSB industry the ability to leverage its
combined political strength on the issue
of bank discontinuance for the first time 
in its history.
You can learn more about the Coalition

in the lead story in this issue of Currents,
on page 18. Look for the latest develop-
ments and more in-depth information on
the Coalition in the next issue of Currents. 


